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Sun Life Assurance Company of Canada Q1’13 2012 2011 2010
Financial Strength Ratings A.M. Best A+ A+ A+ A+

DBRS IC-1 IC-1 IC-1 IC-1
Moody’s Aa3(1) Aa3(1) Aa3(1) Aa3

Note: (1) Negative Outlook Standard and Poor’s AA- AA- AA- AA-
Sun Life Assurance Company of Canada Q1’13 Q4’12 Q3’12 Q2’12
Minimum continuing capital and surplus requirements (MCCSR) ratio 214% 209% 213% 210%

1            As at March 31, 2013

Q1’13 Company Profile

Who we ARE

A focus on our STRENGTHS

Solid FOUNDATION

Sun Life Financial Inc. (Sun Life) is a leading international financial services organization, offering a diverse range of 
life and disability insurance, savings, investment management, retirement and pension products and services to both 
individual and corporate customers. We manage our operations and report our financial results in five business segments:  
Sun Life Financial Canada (SLF Canada); Sun Life Financial United States (SLF U.S.); MFS Investment Management 
(MFS); Sun Life Financial Asia (SLF Asia); and Corporate which includes the operations of our United Kingdom business 
unit (SLF U.K.).

Our business strategy is concentrated on businesses that we expect will generate strong growth, a higher return on equity 
and lower volatility. The Company will concentrate its resources on four pillars of growth. The growth strategy includes:

• Becoming the best performing life insurer in Canada
• Enhancing a leadership position in U.S. group insurance and become top 5 in voluntary benefits
• Growing our asset management businesses globally
• Growing Asia to be a more significant part of Sun Life’s results



Comprehensive Risk Management Framework

We have developed a comprehensive risk management 
framework, which includes:

• Definition of our corporate risk appetite and budget
• Identification of emerging key risks
• Ongoing measurement and assessment of key risks
• Framework for the development of a wide range of risk 

responses
 
These enterprise risk management activities are supported 
by a strong corporate risk culture, which has been a long-
standing part of our growth and development.
 
We have an immaterial amount of direct exposure to 
eurozone sovereign debt.

Geographic Diversification
Revenue by Business Segment1

Business Diversification
Value of New Business by Business Type1

Quality Asset Portfolio1

C$ millions

Our investment portfolio is well diversified by geography, 
asset class, industry sector and issuer.

• High quality asset base — we do not invest in bonds 
that are below investment grade, by policy

• 98% of our bond portfolio is investment grade
 

1 Values do not include assets of Discontinued Operations which are separately disclosed in Assets 
of disposal group classified as held for sale
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2            As at March 31, 2013

Balanced BUSINESS MODEL

As at March 31, 2013

1 Based on LTM Q1’13 1 Based on LTM Q1’13 



Rankings1

#1 Group Retirement Services
#1 Group Benefits
#1 Career Insurance Sales Force

Comprehensive Risk Management Framework
Spectrum of price/benefits adjustability We have increased our focus on product designs that 

provide greater flexibility around pricing and benefits, 
lower capital requirements and improved longer term 
opportunities for sustainable profitable growth. 

We are developing a much more granular approach to 
business to exploit select pockets of value, with above 
average risk return profiles and growth opportunities.

Group Retirement Rollover Sales
C$ millions

Individual Insurance Sales
C$ millions

2011

221

2012

234

LTM Q1’13
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LTM Q1’132011

1,168
1,220

Irrevocable 
long-term guarantees

Adjustable
prices and benefits

Strategic Choices

3            As at March 31, 2013

Disciplined EXECUTION

SLF Canada  
Become the best performing life insurer in Canada

SLF Canada has a diversified business portfolio, which underpins our strong relative 
financial performance. We have the largest insurance career sales force in Canada and 
access to Canadians at their worksite as a trusted provider through our leading group 
businesses. We have industry leading technology within our group businesses with 
our Total Benefits® platform and our Blackberry® PlayBook™ tablet app. Our individual 
business features a unique Advisor Match platform to help clients find advisors that 
match their specific needs.

1 Source: GRS ranking is based on total assets as of June 2012 as published in the 
December 2012 Benefits Canada magazine.  Group Benefits ranking is based on 
revenue for year ended December 2011 as published in June 2012 Fraser Group 
Universe Report. Career Insurance Sales Force is #1 based on number of advisors 
as of December 2012 as disclosed in competitors’ external financial reporting. 

Rankings
#8 Group STD
#7 Group LTD
#9 Group Life

Voluntary as a percentage of Business In-Force Employee Benefits Group -  Total Business In-Force
US$ millionsQ1’13

21%
1,855

2012 Q1’12

1,717

Q1’13

1,778

SLF U.S.  
Enhance leadership position in U.S. group insurance and become top 5 in voluntary benefits

SLF U.S. consists of two business units – Employee Benefits Group (“EBG”) and 
Life and Investment Products. EBG provides group protection solutions to employers 
and employees including group life, disability, medical stop-loss and dental insurance 
products, as well as a suite of voluntary benefits products. The Life and Investment 
Products business includes our international business, which provides international high 
net worth clients with insurance and investment products, and those closed individual 
life insurance products that are part of our Continuing Operations. 

On December 17, 2012, we entered into an agreement to sell our U.S. annuities business. The transaction is expected to 
close before the end of the second quarter of 2013.

Source: Based on full-year 2012 sales, compiled by Sun Life 
Financial using data provided by Limra and publicly available 
data.



Sun Life Financial  Investor Relations  investor.relations@sunlife.com  www.sunlife.com/investors

Assets Under Management
US$ billions

Assets Under Management By Type
US$ billions

Q1’131999
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Q1’13

MFS Investment Management  
Grow our asset management business globally

Over the past decade MFS has been transformed into a $300+ billion global asset management firm with balanced assets 
and flows. In 2012, MFS had record gross flows of US$86.4 billion, net inflows of US$29.4 billion and record breaking asset 
levels. The firm has had consistent strong risk-adjusted performance across asset classes since January 2008. MFS was 
recognized for outstanding performance with the prestigious 2011 and 2012 Lipper Fund Award for Best Overall Large 
Company, ranking in the top ten. Going forward, MFS’ strategy is to grow its business by continually exceeding clients 
expectations with superior investment performance and client service.

The forward-looking information in this document is not a guarantee of future performance and involves certain risks and uncertainties that are difficult to predict. The future results and stockholder value of the Company may differ materially from those 
expressed in this forward-looking information due to, among other factors, the matters set out under “Risk Factors” in the Company’s Annual Information Form and the factors detailed in its other filings with the Canadian and U.S. securities regulators, 
including its annual and interim management’s discussion and analysis (MD&A).  These documents are available for review at www.sedar.com and www.sec.gov.  Management evaluates the Company’s performance on the basis of financial measures 
calculated in accordance with IFRS. Management also uses certain non-IFRS measures such as operating net income (loss), operating EPS, operating ROE, operating net income (loss) excluding the net impact of market factors, LTM, premiums 
and deposits, value of new business, and information calculated on a constant currency basis.  Operating net income (loss), operating EPS and operating ROE exclude (i) the impact of certain hedges that do not qualify for hedge accounting in SLF 
Canada; (ii) fair value adjustments on share-based payment awards at MFS; (iii) restructuring and other related costs; (iv) good will and intangible asset impairment charges; and (v) other items that are non-operational or ongoing in nature. “LTM” 
refers to the last twelve months ended this quarter.  This measure is used to allow comparison with past annual results.  Management believes these measures provide useful information to investors. These measures do not have standardized 
meanings and may not be comparable with similar measures used by other companies.  Additional information about these non-IFRS measures is provided in the Company’s annual and interim MD&A. All data is in C$ unless otherwise noted.

Rankings1

#1 Philippines
#4 India (Asset Management)
#6 India (Insurance)
#14 China

Sun Life Asia - Individual life insurance sales 
C$ millions

2012

615
620

2011

625

LTM Q1’13

Sun Life Asia — Wealth sales
C$ millions

2012

598

818

2011

1,165

LTM Q1’13

SLF Asia  
Grow Asia to be a more significant part of Sun Life’s results

SLF Asia operates in seven markets - Philippines, Hong Kong, Indonesia, India, China, 
Vietnam and Malaysia- through subsidiaries, joint ventures and strategic investments. 
These seven markets account for over 70% of the total Asian population. Our strategy 
is to gain scale in each of the markets where we operate and develop into a significant 
long-term revenue and earnings growth operation. We are implementing local initiatives 
to complement the leveraging of Sun Life’s worldwide resources to bring industry-leading 
products, services and best practices to Asia.

1 Sources: China Ranking: China Insurance Regulatory Commission – total 
adjusted first year premium basis (Jan 2011 – Dec 2011), India Asset 
Management Ranking: Based on Association of Mutual Funds in India 
(AMFI) – average AUM basis (Jan 2013 – Mar 2013), India Insurance 
Ranking: Based on Insurance Regulatory and Development Authority (IRDA), 
total adjusted first year premiums (Apr 2012 — Feb 2013). Philippines 
Ranking: Total premiums; Insurance Commission in the Philippines (2011). 


